PROGRAMME
OVERVIEW
Before you start reading this, get a cup of
coffee or a glass of water. Because this is
going to take a while. We have so much to
tell you on this page that we had to put the
rest of the information in this pdf. Of course,
we’d like to keep things short and sweet, fun
and quirky, but hey, we have got a planet to
save and knowing what you are going to
gain from this programme is as important.
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Prepare your social media
skills and your sustainability
ideas. Because these
masterclasses are built to
hone them. Along with
many other things, during
the masterclasses, you will
learn how to identify
disruptive sustainability
solutions and maybe even
more importantly how to
pitch that idea. Because
even a brilliant idea can’t
do any good if it is not
executed. Right?
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29
June
Sustainability:
Disruptive
Possibilities
and Starting
a Movement
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• Reframing sustainability, sharing disruptive
ideas and learning how to amplify them.
• Unlocking science-based communication
in its simplest form.

{Senior Director,
Research & Technology
of Project Drawdown}

GARG
•Vikas Garg’s journey to evolving his sustainable
idea and starting his own company.
•Understanding his disruptive business model
that can change the world – a business that funds
the non-profit movement and a venture arm that
innovates and invests in the future of food.
•Context of sustainability in the food ecosystem
and looking at the issues of today such as food
insecurity, animal suffering, global diets and more.

{ Founder of Abillion,
(previously Abillionveg) }
{ Credit Suisse's
Global Citizenship Award }
{Young Leader of
the Milken Institute }
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06
July

CONSCIOUS LIVING:
FINDING YOUR
PERSONAL MISSION
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LEYLA
ACAR
•Outlining how everyday life choices
have an impact on our planet.
•Developing systems thinking to simplify
sustainability and identify everyday
actions to live more sustainably.

{Founder,
UnSchool of Disruptive Design,
2016 UNEP Champion of the Earth}

R
•Combining environmental protection,
conservation, art and humour on one
platform.
•Talking about sustainability in a way that
is comfortable, personal and contextual.

{Founder,
Green Humour}
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13
July

CONTENT
MARKETING
AND
CAMPAIGNING
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{Head of Social,
Grey Singapore}

{Social Media Executive,
WWF Singapore}

•Media overview and tips to build your
advocacy online (Facebook, Twitter,
Instagram, TikTok, YouTube).
•Social context in Asia for growth
factors and audience targeting.
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• Pitching and campaigning online - using
social platforms as a medium to organise
social and political movements.
• Learning how to use your platform
and personal brand as a voice for good.
{BTS ARMY PH
Head Admin}

•Creating an impactful TikTok
video and reaching your audience.
•Learning how to make a TikTok
video go viral.
{SGAG Content Creator}
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When you sign up for our
masterclasses don’t forget to
apply for the bootcamp too.
Because after the online
classes, you can get the
chance to participate in a
5-day intensive bootcamp
where you can work with our
mentors closely and bring
your sustainability ideas to life.
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bootcamp
overview.
day 1

•Climate change &
biodiversity
•Digital storytelling and
creative communication

day 2

•Tapping into science to
solve sustainability
issues

day 3

•Content creation

•Lifestyle solutions to
tackle rising temperatures
•Building out campaigns
and communicating
effectively

day 5

day 4
•Graphic design and
copy content creation

•Digital campaign clinic
•Mastering platform
algorithms and
community management

After the
bootcamp
you will be
able to:

1. Launch and execute your campaign/idea
2. Build following/ brand behind your
sustainability initiative
3. Attract, keep and grow your following.
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You see, we weren’t kidding
when we told you this is going
to take a while to read. Get
ready for more when you start
taking the masterclasses.

